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MEDICAL

             s I watched the novel coronavirus  
               slowly make its way into the first  
              handful of states in the U.S., I 
began thinking about what I needed to 
do as Health Ministries director to help 
prepare our church for this coming tsu-
nami (tidal wave) of a pandemic. In the 
midst of sharing some of the emerging 
information about the disease with 
church members, directing them where 
to find credible information, and advising 
about possible steps that may need to 
be taken to keep the congregation safe, 
I listened to the daily news reports. As 
I did, I began hearing terms like “epi-
demic,” “pandemic,” and many more 
that are specifically associated with 
the COVID-19 coronavirus. I wondered 
if persons without training in epidemi-
ology and public health understood all 
the jargon (technical terms) that was 
constantly being used by health profes-
sionals, government officials, and news 
reporters. My training in health literacy 
made me think that they did not. So, as 
one who promotes and advocates for 
health literacy, my health-literate-trained 
brain kicked into high gear, and I decided 
to create a document for our church to 
simplify the common terms that were 
being used in relation to COVID-19. 
   After I created the document, the 
thought came to mind to also share it 
with my co-workers at Southern Plains 
Tribal Health Board (SPTHB). Our 
Creative Services Department created a 
design for the document and posted it 
on the SPTHB website and social media 
platforms. The origin of the document 
explained, let’s now focus on health 
literacy, especially in relation to the 
COVID-19 pandemic. 
   I already have used the term health lit-
eracy a few times in this article. So, what 
is health literacy? The Patient Protection 
and Affordable Care Act of 2010, Title 
V defines health literacy as “the degree 
to which an individual has the capacity 
to obtain, communicate, process, and 
understand basic health information and 

services needed to make appropriate 
health decisions.” An important aspect 
of health literacy is the use of plain lan-
guage. Plain language is language that 
is easy to read, process, understand, and 
use. Simply put, health information, mes-
saging, and services need to be easy to 
understand, obtain, and use, as well as 
be accurate and trustworthy.
   When health communication and ser-
vices are provided taking these factors 
into consideration, people are in a much 
better position to make decisions about 
their health and take action- the ultimate 
goal of health communication. When 
health professionals and other influential 
people share health information in ways 
that are difficult to understand, they 
create a health literacy problem. When 
people are expected to figure out health 
information and services that are unfa-
miliar, confusing, or complex, a health 
literacy problem is created. In addition, 
health literacy is situational. According 
to the Centers for Disease Control and 
Prevention (CDC), even people who read 
well and are comfortable using numbers 
can experience limited health literacy 
when, among other things, they aren’t 
familiar with medical terms, when they 
are told they have a serious illness and 
are scared or confused, and when they 
have to figure out statistics and the risks 
and benefits that affect their health and 
safety. 
   In light of these facts, in enters the 
COVID-19 coronavirus on global and 
national stages…in enter fear and panic. 
People are dealing with a virus that they 
and health experts haven’t dealt with 
before; they and their loved ones are 
becoming infected with the virus; they 
are hearing new reports about how the 
disease is rapidly spreading in cities and 
communities across the country and 
around the world; images, stories, and 
statistical information are being seen 
and reported on the number of people 
dying daily; they are being hit with new 
terms like “social distancing,” “presump-

tive positive,” “essential services”; they’re 
hearing conflicting information about 
what they should and shouldn’t do, such 
as to wear face masks or not to wear 
face masks (Shakespeare wasn’t kidding 
when he said, “…that is the question.”); 
conspiracy theories emerge about the 
origin and nature of the virus; they are 
having to work from home and homes-
chool their children at the same time, or, 
worse yet, they are swiftly and unexpect-
edly thrust into unemployment, because 
their job is not an essential service; their 
activities and movements are restricted 
to prevent the spread of this dreaded 
disease….
   Do you see yet why a knowledge of 
health literacy is so important in such a 
climate of fear, sudden adjustments to 
a new way of living, and other unprec-
edented situations? If you do, and, 
hopefully, by now you do, then you begin 
to understand how crucial it is that 
health information, messaging, and ser-
vices are clear, simple, and trustworthy. 
Whose responsibility is it to provide such 
information, messaging, and services?  
Great question! Whereas it is important 
for everyone to be aware of health litera-
cy, it is critical that health professionals, 
government officials, organizations, 
the media, and others, who are at the 
forefront of providing information and 
services or communicating with the 
public, provide health information and 
services that can be understood and 
used by everyone. When we are facing 
an unprecedented public health crisis, 
like that of the COVID-19 pandemic, 
let’s all be mindful of not just what we 
are sharing or providing but how we are 
communicating or providing information 
and services; let’s try to do so in ways 
that help everyone be able to use the 
information and services to stay safe. 
Remember: We are all in this together- 
regionally, nationally, and globally. 

The Importance of Health Literacy
During the COVID-19 Pandemic

A
Susan Gay, M.A.Ed., MCHES, Program Coordinator, 
Southern Plains Tribal Health Board

0
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      s Spandex Traditional?” poses artist Arigon Starr, creator of the popular “Super Indian”  
      comic book series.

      “Super Indian” began as a radio comedy in 2007. Ten episodes were recorded in front of 
a live audience at the Wells Fargo Theater in Los Angeles. The show was commissioned by 
the Native Radio Theater Project (now Vision Maker Video) and Native Voices at the Autry. 
When the series ended, Arigon took her audio theater scripts and turned them into comics.

“I have loved comics since I was a kid. I started drawing comics when I was a youngster 
and kept up my skills as an adult. However, I was unaware of the very specialized skill set 
comic writers and artists must develop to tell good stories,” Arigon said. Working with a 
minimal budget, Arigon developed her skills in Adobe Photoshop, Illustrator and InDesign 

to create the comic book version of her radio scripts. “Thank goodness I 
already knew how to draw and write,” she smiled. “It still wasn’t easy!”

The online webcomic version of “Super Indian” debuted in April 2011. She 
collected enough webcomics to publish the first volume of “Super Indian” 
as a printed trade paperback in 2012. “Super Indian Volume Three” was 
published in 2014, with “Volume Three” on the schedule for later in 2020 – if 
the COVID-19 pandemic allows.

The coloring book pages are available for free download on the “Super 
Indian” website and feature main characters – Super Indian, his alter-ego 
Hubert Logan, plus sidekicks Mega Bear and Rez dog Diogi. They dream of 
being at a Pow-Wow, drumming, dancing and eating frybread. “Don’t we all,” 
sighed Arigon.

“Super Indian” is the all-ages, family-friendly story of an ordinary Rez Boy who ate tainted 
commodity cheese and gained super-powers. The books are available on Amazon, the 
Super Indian Comics website and as a digital download through ComiXology. 

The coloring book pages are provided free for all to download as a Jpeg or a larger PDF 
file.

Arigon Starr is an enrolled member of the Kickapoo Tribe of Oklahoma and her mother 
Ruth is an enrolled member of the Muscogee (Creek) Nation. Arigon is also a former Tulsa 
Artist Fellow and has received numerous awards and accolades for her work as a musi-
cian, songwriter, actor and playwright. She’s currently based in Los Angeles, CA.

Online: superindiancomics.com and arigonstarr.com

Rezium Studios Release  
Super Indian Coloring Pages

Kickapoo artist offers free fun for everyone during the COVID-19 Quarantine

I“

Arigon Starr
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Artwork by Arigon Starr. © 2020 Wacky Productions Unlimited.
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                young Taloa Underwood would  
                not have envisioned the place  
                she now stands in the fashion 
and textile world. Designer, weaver, busi-
ness woman, culture bearer – they were 
as far away as the moon.
   In reality, her path to success was a 
stone’s throw away, in the presence of 
those closest to her growing up in Sul-
phur on her great-grandfather’s original 
Chickasaw allotment land.

   

   Relatives, friends and mentors saw 
what she could not. They knew her better 
than she knew herself, Underwood would 
say. They nurtured the success now in full 
bloom.
   They are more than happy to vaunt Un-
derwood’s successes to make up for her 
humble nature. What materializes from 
their words is a picture of a young Chicka-
saw willing to get her hands dirty with any 
art form while soaking up the wisdom of 
those around her.

Familiar Grounding
   “When Taloa was a child, she took 
dance lessons and would learn the steps 
so quickly. I was always amazed. Even 
now, she is still learning and trying differ-
ent kinds of art and picking up things so 
quickly,” Joanna Underwood Blackburn, 
Taloa’s paternal aunt, remembered.
   Underwood Blackburn is herself a 
famed Chickasaw artist specializing in 
sculpture and pottery. The two have been 
close all of Underwood’s life.
   “She’s been helping me since she was a 
little girl. She’d usually help me pack and 
unpack and get my booth set up. Now 
she’s setting up for her own artwork and 
inspiring me,” Underwood Blackburn said.
   Underwood credits her aunt with initiat-
ing her appreciation of art.

   “Joanna was a big part of why I loved 
art. She would take me to art shows like 
Red Earth. I got to meet all of the custom-
ers and other artists,” Underwood said. “It 
was nice to get perspectives on art from 
different people, a lot of painters and 
sculptors. I thought, ‘Wow, this is all really 
cool. Would I like to be a painter, to sculpt, 
would I like to do drawings?’”
   Underwood also credits her mother, 
Tina Underwood, and grandparents, Juan-
ita and Gene Underwood, with helping 
shape who she is today. They offered 
unconditional support.
   Their impact came in many forms. 
Hands-on learning could be seen in mo-
ments like spending time together mold-
ing clay. They offered encouragement in 
times of doubt. They urged her to enroll in 
various programs the Chickasaw Nation 
offered, like the Chickasaw Arts Academy. 
Whenever possible, they prompted Under-
wood to compete in art shows.
   Despite her natural skill with art, Under-
wood did not intend to make a living with 
it. She wanted to help others. Nursing, 
veterinary services and social services 
were paths she contemplated. She fo-
cused on these selfless professions when 
attending Sulphur High School and East 
Central University (ECU) in Ada.
   Things changed when her aunt in-
troduced Underwood to renowned 
Chickasaw weaver and fashion designer 
Margaret Roach Wheeler.

Mentors and Professors
   “Hey, my friend Margaret is a textile 
weaver. She’d like to teach somebody 
how to weave. I was wondering if you’d be 
interested?” the aunt asked her niece four 
years ago.
   Underwood was indeed interested.
   A few days later, she sat at a table loom 
in the ARTesian Gallery & Studios working 
on her first scrub cloths and soap bags.
   “Margaret saw I did a good job as a first 
time weaver, especially with the fiber I 
was working with. It was sticky and I was 
having a little bit of trouble, but I could 
work out the problems without needing 
help and it surprised her. So she asked 
if I wanted to try something on a bigger 
loom. I was so excited,” Underwood 
remembered.
   Next, it was on to the floor loom, learn-
ing how to work a warp and tie up the 
loom.
   “It was a whole new world to me. I had 
no idea this art medium existed,” Under-
wood said. “This wonderful person was 
teaching me everything she knew. I just 
fell in love with it. She was so excited to 
teach me. She even had me create my 

own patterns.”
   Underwood continued to learn from and 
work with Wheeler while studying at ECU.
   A professor of Native American studies 
at ECU, Thomas Cowger, was the next 
major influence on Underwood’s trajec-
tory. After one class and a few prompts 
in the hallway, he convinced Underwood 
to take on Native American studies as a 
major.
    “Margaret is wonderful because she 
has done her own research. She has 
binders full of stuff she’s found. I can go 
to her, and she’ll have some idea of what 
a symbol might mean,” Underwood said. 
“What I really wanted to do was be able 
to research our culture and designs, any-
thing I could help educate the public with.”
   Soon, Underwood would complete her 
Bachelor of Arts degree – just in time to 
play a pivotal role in the development of 
an entire business.

It All Comes Together
   Today, Underwood has her hands full 
researching, crafting historical designs, 
formatting and sending them to looms, 
and filling orders to be shipped over the 
globe. She is one of the three Chickasaw 
women who brought Mahota Textiles 
from concept to reality.
   It started in the mind of Wheeler and 
came to fruition by the hands of Under-
wood.
   “I had a bright idea. We cannot do 
circles on the hand looms. Everything is 
in blocks. I have always wanted to do the 
Mississippian designs, but it is very diffi-
cult on a hand loom,” Wheeler said.
   Circles and curves are common with 
Mississippian and Southeastern motifs 
and symbols, whether it be depictions of 
otherworldly eyes, representations of the 
sun or visualizations of various animals 
like spiders and crawfish.
   This presented a challenge for Wheeler, 
who runs a weaving co-op specializing in 
hand woven textiles called Mahota Stu-
dios out of the ARTesian Gallery & Studios 
in Sulphur – the same place Underwood 
soaked up Wheeler’s weaving knowledge.
   Though it can produce fashionable 
showpieces and practical wares, the art 
of hand weaving with a loom is not ideal 
for creating circles. Wheeler needed to 
push through this boundary.
   She decided to try a contemporary 
option: computerized looms.
   As a separate endeavor from Mahota 
Studios, Wheeler and Underwood set 
down the path, which resulted in the busi-
ness called Mahota Textiles. A Chickasaw 
businesswoman named Bethany McCord 
would join them.

CULTURAL

Chickasaw Citizen From Sulphur Helps Create 
First Tribally Owned Textile Company

A

Taloa Underwood
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   “One day Margaret came to me and said 
she did it, she met with Governor Anoa-
tubby and shared her proposal,” Under-
wood recalled. “She was so excited and 
I was so excited for her. She said, ‘You 
know, we’ll need a designer for the busi-
ness. And she just smiled at me. I said 
‘Margaret, I’d love to be a part of this.’”
   To find her in the early days, one would 
have to navigate to the back of a studio 
with towers of colorful textiles and only a 
narrow walkway. On an old iMac G3 com-
puter, just as colorful as the fabrics sur-
rounding her, Underwood taught herself 
graphic design and how to incorporate 
technology into the weaving process.
   Underwood had to learn how to create 
computer graphics and design textiles. 
Within a few months, she was designing 
blankets, upholstery, fabric design for 
merchandise and attending markets 
– while also learning how to build a 
business.
   Underwood’s hard work and dedication 
took Wheeler by surprise.
   Since then, Mahota Textiles’ base of 
operations has moved into a remodeled 
shop with a showroom, conference area, 
offices and work space. On a computer a 
little more updated compared to the bub-
ble Mac, Underwood personally crafted 
the next line of designs for Mahota 
Textiles. Her new designs are slated for 
release in late Spring 2020. Her aunt, 
Underwood Blackburn, will be a guest 
designer in the following collection.

About Mahota Textiles
   What started as an expert weaver’s 
efforts to reproduce better, more accurate 
cultural symbols has unfolded into the 
first textile company envisioned and 
owned by a North American tribe, the 
Chickasaw Nation.
   Mahota Textiles is an Oklahoma-based 
weaving company with an emphasis on 
Southeastern American Indian designs.
   Wheeler explained that “Hota” means 
“pulls apart the threads” or “to separate 
by hand.” It is a Chickasaw name likely 
referring to the process of making the 
corn-based dish called pashofa. Wheeler 
also takes it as a legacy mark, an ances-
tral sign of what would become her life’s 
passion.
   The threads of Wheeler’s maternal 
heritage are depicted in Mahota Textiles’ 
company logo. With an aesthetic similar 
to early hand carved American Indian 
glyphs, or perhaps the age rings of a tree, 
the logo traces five generations of indig-
enous women: Mahota, Nancy Mahota, 
Juel, Rubey and Margaret.
   “We are makers of art, of story, the 
threads that connect the inspiration of 
our ancestors to all of us in a modern 
world,” Wheeler said.
   Wheeler’s labor of passion is shared 
with a small team of hardworking wom-
en. At Wheeler’s side are the flourishing 
young weaver Taloa Underwood and the 
business-savvy Bethany McCord.
   They are weaving together generations 
of tradition with modern processes. In 

creating artful textiles, Mahota aims to 
elevate beauty and treasured culture 
inspired by Southeastern heritage. Their 
creations tell cultural stories with ex-
pressive imagery and soft, warm woven 
material.
   They work with the finest natural fibers 
of cotton, wool and linen. No chemicals 
are ever used in the weaving and finishing 
of their products. The inherent earthly 
qualities of these fibers naturally create 
elegant textiles for everyday use.
   You can find Mahota Textiles’ products 
in various museum shops and stores 
throughout the United States. An online 
retail store is also available at MahotaTex-
tiles.com.
   Since its launch in October 2018, Maho-
ta Textiles has made waves in the textile 
and art world. The First American Art 
Magazine named the founding of Mahota 
Textiles to its Top 10 Native Art Events of 
2018.
   Mahota Textiles can be found in 
Sulphur, Oklahoma’s historic downtown, 
309 Muskogee Ave. Their showroom 
and offices are conveniently located near 
other southeast Oklahoma attractions 
such as the ARTesian Gallery & Studios, 
Chickasaw Cultural Center, Chickasaw 
National Recreation Area, Chickasaw 
Visitor Center and newly designed Oka’ 
Chokma’si Sculpture Park.

For more information, contact (580) 436-
2603 or visit MahotaTextiles.com.

www.nativeoklahoma.us/shop
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     n Oklahoma the one thing we can all        
     have confidence in it’s consistency is  
     the wind. It blows and brings with it 
the very essence which of which Oklaho-
ma is comprised. 
   On Monday, 11 May 2020 the wind of 
Oklahoma was blowing so strongly that 
the SCOTUS felt it in the most sacred of 
halls.  Oklahoma justice got measured 
and discussed and tossed around like a 
tumbleweed in a tornado For those, like 
myself, that listens to the wind, the case 
of McGirt verses Oklahoma represents 
nothing less than an F5 tornado striking 
our Great State.
   History was a significant aspect of the 
interest of the court, conditions prior 
to statehood, the important changes in 
preparing for statehood and to some 
degree those conditions that developed 
after statehood. Why the impact of 
some of these conditions existed at that, 
over 100 years ago and why those con-
ditions contributed to the wind of today 
were simply ignored, perhaps due to the 
rapid passing of the tornado through 
the court. I note three topics that were 
passed through the court without the 
slightest discussion. Racial composition 
of the territory at statehood. Consisten-
cy of law, especially the enforcement 
process. And the impact of taxes on 
the transfer of land from ownership by 
Native Americans to others.  
   The wind in the court recognized very 
explicitly that population of the Indian 
Territory at statehood was 90% white.  
Why was that the racial demographic 
was not discussed. The wind of thought 
can not be measured, it’s a secret that 
goes into the decision of each justice 
that comprises the body of the court.  
But those that knew or know today 
understand totally the such makeup 
was money driven. The discovery of 
oil in the Osage Nation and the Creek 
Nation brought the hurricane of inva-
sion by those outside Indian Country.  
Thus came the influx of the carpet 
baggers, confidence artists, embezzlers, 
gamblers and lawyers. Imposed on to 
a indigenous group called Indians a 
people who had already been blown by a 
disaster of unmitigated repression to the 
supposed final home of their ethnicity. 
Distraction of the difference between 
the demographics of corruption and 

innocence was required. That condition 
continues to this very day as everyone 
in Oklahoma clearly understands. For 
the state to reap the benefits of the wind 
of money the Indian Nations must be 
divested of the right to industriously 
produce the ability to take care of and 
propagate their rights into the future. 
   The whirlwind of land theft was a 
method of divestment of ownership 
and the tribal government was unable 
to stop corruption since law enforce-
ment was taken away by the process of 
uniformity under the law. Indians were 
forced into being supposedly treated as 
equals in a system that clearly did not 
treat them as equals. Corruption and the 
wind of hate. 
   The concept of uniformity under law, 
the basis of justice was clearly distorted 
by those who were charged to carry out 
the law. There simply was no uniformity 
in law as it consumed the Native Amer-
icans into a culture that they had been 
guaranteed by treaty that they would be 
protected from. 
Since the tribes 
were essentially 
prevented from 
having judicial 
authority over 
their citizens 
and federal law 
was inhibited 
from applicability 
only state law 
was enforced.  
Corruption at its 
most danger-
ous power was 
the imminent 
domain. Today’s 
Oklahoma is still 
just as chaotic 
when justice and 
law is investigat-
ed. Throughout 
the news media 
we hear of the 
need for judicial 
reform. The 
power of the 
district attorney’s 
of the various 
judicial districts 
is simply without 
any resemblance 

of uniformity.  The license to lie, control 
of investigative process, obscuring of ev-
idence has reduced our judges to mere 
puppets on the bench. A monkey with a 
hammer could do a better job since the 
monkey works for bananas. 
   The impact of McGirt verses Oklahoma 
will, if upheld, will force judicial reform.  
Some rights of eminent domain will be 
restored to the Indian Nations. A system 
of checks and balances of the judicial 
system will be restored.  Uniformity 
of law enforcement will result. District 
Attorney power that has today reduced 
Oklahoma to a loose affiliation of coun-
ties will be checked and restore the very 
concept of being a state. 
 In fact, I so strongly believe in Oklahoma 
that I bring this voice to you. You are 
also perhaps a small voice, but in this 
relay of small voices does grow an ever 
increasing desire for We the People. 
In that We the People can enjoy those 
fruits so readily apparent in our State 
and in these United States of America.

And Still The Wind Blows
I

CULTURE



NATIVE OKLAHOMA ·  MAY 2020    11

SOUR SOFKEE By Fus Yvhikv

          he Recovery Room bar was living  
          up to its name. It provided  
          much-needed recovery from 
sheltering in place for months. Social 
isolation was causing many people to go 
stir crazy. Especially Yahola, Tarpalech-
ee, Fixico and myself. 
   We hadn’t seen each other since the 
sad night that the NBA cancelled their 
season. Yahola wasn’t torn up about that 
as he is a harsh critic of the NBA. Col-
lege basketball is his thing. Nevertheless 
when Harjo, the proprietor and bartend-
er,  announced a phased reopening, us 
Indian boys jumped at the chance to 
socialize and argue once again. 
   Upon arrival, Harjo, short and squat, 
was behind the bar carefully cleaning  
beer glasses with a towel. His ever-pres-
ent stub of a cigar was hanging out the 
side of his mouth. I often wondered if 
he slept that way. And since I had never 
seen him actually smoke the cigar, I 
also wondered if he kept that cigar for 
months on end. He is a well-known 
cheapskate. 
   “Hello boys,” Harjo welcomed us. “Sit 
anywhere you’d like. Except for the roped 
off areas, of course”. We looked around 
and didn’t see any rope. Instead, we no-
ticed that Harjo had put duct tape on the 
back of various chairs. The tape formed 
an “X”. Rezzy to be sure but effective. 
   We all bellied up to the bar. Every other 
seat was sporting Harjo’s battleship 
gray duct tape. Yahola was the first to 
speak. “You know Harjo, I never thought 
I’d say this but I’ve really come to miss 
that rotgut that you call beer.” Tarpalech-
ee chimed in, “Your beer is so bad that 
no virus could possibly stand up to it. 
Maybe you could market it as a cure? 
You might finally get some customers 
in here.”
   “I’d love that,” Harjo replied. “Maybe 
then I wouldn’t have to look at you sad 
sacks and your ugly mugs!” We respond-
ed with hearty belly laughs. Despite the 
male insults, or perhaps because of the 
insults, it was clear that we had missed 
each other’s company. It was good to 
feel some sense of the familiar, of the 
old normal. 
   Harjo began to fill our beer glasses at 
the tap. He then slid the frosty, foamy 
beverage across the bar top to each 

of us, one by one. He was remarkably 
accurate with his beer slinging as each 
glass stopped right in front of us. We all 
raised our glasses high and in unison 
proclaimed “Vfvcketv!” (“to be happy”). 
   We quickly choked down his foul 
beer which tasted like a combination of 
Dimetapp and Nyquil with overtones of 
Castor Oil. Each of us immediately begin 
to pantomime coughs, wheezes and 
sneezes with Tarpalechee dramatically 
faking a guttural puke. Fixico theatrical-
ly fell to the floor and begin thrashing 
about like a hammerhead shark on the 
deck of a fishing vessel. He was even 
baring his pearly whites. “Catch and 
release!” I screamed. 
   “Alright you half-breeds! Get the hell 
outta my bar!” Harjo gruffly barked. “I 
haven’t seen you clowns in two months 
and after ten minutes I’m already sick of 
you!”. 
   Harjo’s combina-
tion of command 
and insult elicited 
riotous laughter in 
our small, close knit 
group. We had got-
ten under his skin. 
But it was our rezzy 
way of saying  that 
we had missed him. 
And his dystopian 

bar. In turn, his gruff demeanor towards 
us only underlined that he too had 
missed us. 
   We started to high five one another in 
joint appreciation of our theatrical Tony 
award winning performance. But viral 
prudence would not allow that. Instead, 
we bumped elbows and exchanged 
smiles and laugher. 
   The group returned to our bar stools 
and the conversation, or argument, 
quickly turned to whether there would be 
a football season in 2020. Harjo, Fixico, 
Yahola and Tarpalechee all were en-
gaged in verbal thrust and parry. I sat in 
felicitous silence, taking in the moment. 
It felt good to be out socializing again. It 
felt good to be amongst friends again. 
Very good. Vfvcketv! 

Vfvcketv
T
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14 MonthsMISSING

                issing someone is a torturous feeling.

                For us, it’s been 14 months since our niece/cousin 
Aubrey Dameron was last seen leaving her home. 

Since then our search has continued, from heavily wooded 
terrain, natural/
man-made bodies of 
water, to open fields 
with grass that has 
overgrown to meet 
your knees. 

From knocking on 
strangers doors to 
posting flyers in busi-
nesses. 

We have searched 
on days where a 
heat advisory was 
in place, to days 
where flooding was 
expected, & all of our 
searches have given 
us nothing solid. 

Where is Aubrey? 

Aubrey wouldn’t 
leave her family 
without telling some-
one where she was 
going, she wouldn’t 
leave without 
keeping in contact 
with someone, she 
certainly wouldn’t 
disappear for over a 
year. 

Her medication, 
identification cards, 
her entire purse 
remained at her 
residence as she 
stepped out into the 
world the last night 
she was seen. 

Why didn’t she take 
anything with her? 
Aubrey didn’t believe 
she was going to be 
gone for long, or she didn’t know she would be leaving at all, or 
did she even leave the property? 

There are so many unanswered questions, many of which replay 
in our head like a scene from a horror film. Aubrey’s search has 
been an uphill battle, on top of the countless searches, we have 
to fight to prove she is missing. 

People continue to question whether or not she is indeed a 
missing person, 
law enforcement 
has blatantly 
stated that “due 
to her lifestyle” 
they don’t believe 
she is missing, 
“due to having so 
many friends on 
Facebook whom 
are male” she can’t 
be missing, “due 
to being known 
for using an illegal 
substance” her 
disappearance 
isn’t as important 
as other things on 
their to-do list. 

Today, we vet ev-
eryone that comes 
into our lives to 
help, because we 
have been scorned 
by people who 
come in & then 
disappear. We 
hope for answers, 
we pray that we 
find them, & we 
continue to work in 
her memory. 

We carry Aubrey’s 
memory with us 
everyday, & we see 
her in people we 
pass on the street, 
her presence is 
still felt. Some 
nights, we get the 
pleasure of her vis-
iting our dreams; 
dreams of where 
she would be 
today, memories 
of where we have 

been with her. Aubrey is still missing, & our search continues. 

Today & everyday we search for Aubrey.

M



RECREATION

Downstream Casino Resort 
69300 East Nee Road 
Quapaw, OK 74363
1-888-DWNSTRM (396-7876),  
918-919-6000 
Email: info@downstreamcasino.
com 
www.downstream.com

Buffalo Run Casino Resort 
1366 N. Highway 69A 
Miami, OK 74354
Phone: 918-542-2900 
Fax: 918-542-2908 
GPS Address: 8414 S 580 Rd 
www.buffalorunhotel.com

Indigo Sky Casino 
70220 East HWY 60 
Wyandotte, OK 74370
1.888.992.SKY1 
www.indigoskycasino.com

Grand Lake Casino & Lodge 
24701 S 655 Rd. 
Grove, OK, 74344 
Phone: 918 786.8528 
Reservations: 918.786.4406 
Event Center: 918.786.1974 
www.grandlakecasino.com

Cherokee Casino West Siloam 
Springs 

1.800.754.4111 2416 Highway 412 
West Siloam Springs, OK 74338
1.800.754.4111 (press 1, then 1) 
for reservations. 
www.cherokeecasino.com

Cherokee Inn 
Cherokee Boulevard 
Roland, OK 74954
800.256.2338 205

Hard Rock Casino Hotel Resort 
777 West Cherokee Street
Catoosa, OK, 
1.800.760.6700 
www.hardrockcasinotulsa.com

Osage Casino Hotels 
1.877.246.8777 
www.osagecasinos.com/hotels

Skiatook & Ponca City
First Council Casino Hotel 12875 
North Highway 77 
Newkirk, OK 74647 
(877) 7-CLANS-0 or 
(877) 725-2670 
www.firstcouncilcasinohotel.com

Grand Casino Hotel Resort 777 
Grand Casino Boulevard 
Shawnee, Oklahoma 74804  
Casino: (405) 964-7263

Hotel: (405) 964-7777 
www.grandresortok.com

Artesian Hotel 
1001 W. 1st Street 
Sulphur, OK 73086 1.855.455.5255 
www.artesianhotel.com

Riverwind Casino Hotel 
1544 State Highway 9
Norman, OK 73072 
1-405-322-6000 
www.riverwind.com

Choctaw Casino Resort - 
Durant 
4216 S. Hwy 69/75
Durant , OK  74701 USA 
Tel: 1-580-920-0160
Toll Free: 1-888-652-4628
Fax: 1-580-931-2725
Email: hotel.shift@choctawcasi-
nos.com

Choctaw Casino Hotel - Pocola 
3400 Choctaw Road
Pocola, OK  74902 USA 
Tel: 918-436-7761
Toll Free: 1 800.590.5825
Fax: 918.436.7723
Email: pocola.hotelmanagers@
choctawcasinos.com

Choctaw Casino Resort - Grant US 
Hwy 271
Grant, OK  74738 USA 
Tel: 580-317-8500
Fax: 580-326-5171
Email: nancy.hedrick@choctawca-
sinos.com”

Winstar World Casino & Resort 
777 Casino Ave
Thackerville, OK 73459
1-800-622-6317
www.winstarworldcasino.com

Winstar World Casino Hotel 1-866-
946-7787

The Inn at Winstar 
21943 Anoatubby Way 
Thackerville, OK 73459 
1-866-946-7787

Apache Casino Hotel 
2315 East Gore Blvd. 
Lawton, OK 73501 580.248.5905
www.apachecasinohotel.com

Comanche Red River Casino Okla-
homa 36 Devol, OK
1-877-369-8351 
www.comanchenationcasinos.com

RESORT LISTING

A h h h h h h h h h h . . .

Tahlequah, OK
(918) 316-9186



GOLF CLUBSEagle Creek Golf Club 
2742 Ben Pell Dr • Joplin, MO 
64804
417‐623‐5050 
www.downstream.com/ 
Golf_eaglecreek
18 holes • Par 71 • 6,785 yards  
• Dress code • Bar/lounge

FireLake Golf Course 
1901 S. Gordon Cooper Drive 
Shawnee, OK 74801 
405-275-4471 
www.firelakegolf.com
18 holes • Par 72 • 6,595 yards

Will Rogers Downs 
20900 South 4200 Rd.  
Claremore, OK 74019
918-283-8800
400 RV pads • 50/30 amp • Full 
hook-ups • Restrooms • Laundry
Shower facilities

 

• 4-hour security • Over 40,000 
square feet of versatile meeting 
space • Wi-Fi • Dog park • Horse-
shoe pit • Playground • Tent sites
• Barbecue grills and picnic tables 
• Club House • Chapel

Cherokee Hills Golf Course 
770 West Cherokee Street
Catoosa, OK  74015 
1-800-760-6700
cherokee.golf@cnent.com
18 Holes • Par 70 • 6635 Yards  
• Dress code • Bar/Grill • Pro-shop 
• Banquet room

Winstar Golf Course 
Casino Ave. •Thackerville, OK 
73459

1-800-622-6317 777
27 Holes • 7,200 yards • Par 72 
• Dress code • Bar/Grill • Pro-shop
 • Winstar Golf Academy

Fountainhead Creek Golf Course 
HC 60-1350 • Checotah, OK 
74426 
918-689-3209
18 Holes • Par 72 • Dress code  
• Bar/Grill • Pro-shop

Cherokee Springs Golf Course 
700 E. Ballentine Road • Tahle-
quah, OK 74464 
918-456-5100
18 Holes • Par 70 • Dress code
• Bar/Grill • Pro-shop
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John Morris is currently serv-
ing with Oklahoma Fellowship 
of Christian Athletes and is 
supported financially by faith 
partners. If you are interested 
in more information on FCA or 
being a faith partner, John can 
be contacted through email: 
jmogolfer@icloud.com or by 
cell number (785-760-1627)

“The Lord is good, a stronghold in a day 
of distress; He cares for those who take 
refuge in Him.” —Nahum 1:7

I am reminded daily of the awesomeness 
of God. Early in ministry, God directed me 
to use social media. Social media is es-
pecially beneficial in reaching the younger 
gen-eration. 

Although having a cell phone is great, 
people can accept your call or not accept 
your call. Facebook, Snapchat, Twitter and 
Instagram provide an instant inside look 
in the hearts and minds of people all over 
the world. 

In looking at Face Book, Snapchat, Twitter 
and Instagram, I have observed and come 
up with three top social media events for 
each social media avenues that you may 
en-joy as we enter into the next phase of 
Covid-19.

Remember God is still in Control!

Facebook Top 3 (According to John 
Morris)
Graduations - What a way to celebrate our 
graduates! Traditions have been revised 
and it has been cool to see how creative 
people are in recognizing the accom-
plish-ments of  graduates of all ages. Pray 
for these graduates and their families. 

Tic-Tok - Yes, I’m admitting it, I tried to Tic-
Tok at the urging of my youngest daughter. 
Sorry my Tik-Tok experience did not make 
it on Facebook. If you want to try some-
thing fun or watch something funny, check 
it out!

Michael Jordon- Interesting to see inside 

the fanfare of professional basketball and 
fol-low some highlights of one of the great-
est basketball players to ever live. 

“But seek first the kingdom of God and 
His righteousness, and all these things 
will be provided for you.”  —Matthew 6:33 

Twitter Top 3
Quarantine Concerts- My music interests 
have expanded since the Covid-19 quar-
an-tine.  I have enjoyed the free concerts 
from various artist. 

ESPN Highlights- There are all sorts of 
funny clips of people doing all sorts of 
activities during this time of quarantine.

Cooking Tips- No, I do not cook. Our family 
went from eating out eighty percent of the 
time to 90 percent eating at home. Since 
Covid-19, I’m even watching twitter cook-
ing tips. Maybe I’ll give my wife a break and 
cook a meal!

“Love the Lord your God with all your 
heart, with all your soul, with all your 
mind, and with all your strength.”   
—Mark 12:30

SnapChat Top 3
NFL Bloopers- Wow, even the pros make 
mistakes and they are just as funny as our 
mistakes.

Military Flyovers- I love seeing the jets 
flyover to honor and show appreciation for 
all the doctors, nurses and others that are 
on the front lines of the pandemic.

Take Out Food- Looking at food advertise-
ments! 

“For the word of God is living and effec-
tive and sharper than any double-edged 
sword, penetrating as far as the separa-
tion of soul and spirit, joints and marrow. 
It is able to judge the ideas and thoughts 
of the heart.” —Hebrews 4:12

Instagram Top 3
Haircuts- Covid-19 hair. It’s amazing how 
long hair can grow in nine weeks. I am 
thankful I have a daughter who cuts hair 
and keeps me groomed. 

Group pictures of family and friends- Re-
membering what it was like to take a group 
photo. Looking forward to the day we can 
regroup! 

Mask Pictures- Individualized and custom-
ized masks worn by individuals to keep 
oth-ers safe. 

“think about Him in all your ways, and He 
will guide you on the right paths.”
—Proverbs 3:6

I encourage to keep your faith in God, 
through His Son, Jesus. May God bless 
and keep you safe!

CULTURE

We Will Get Through This



NATIVE OKLAHOMA ·  MARCH 2020    15

Available at nativeoklahoma.us/shop
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NATIVE-AMERICAN BUSINESS INNOVATION,
CULTURE, TRADESHOW, NETWORKING, & MORE!
REGISTER AT AICCOK.ORG OR CALL 405.821.6460

Ayla Medrano, Executive Director • 405.821.6460 • amedrano@aiccok.org • aiccok.org • 918.624.9382

OCT 18-20
RIVER SPIRIT CASINO RESORT, TULSATULSA


